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Report oim the 



lo IM~r./VIM./V 



T"R«L/^EI_ Mc 



llME> 



^E M-rii^.0 U/VTT? 





MessaciBflxMTitlTe Dii 

I'd like to eDqsress rtv appredalion Xo the Montana 
tcxjrisni i ndusby pattnet3 for the vuBirn v\ielcxxire ^^ 
hawe ^ven nre as the neu\/ dredor of the Montana 
DepartnfientoFGonmfietxeL I am^adtobepartoFsuch 
ad^ianricand \^ brant effort 

Toirism exemplifies ecxxvxinic deMelopment afc its 
best. The induStr^s ability and oonnitn-en t to join 
together the cffferent perspectivesy objectives and 
needs of our slated our visitors and our axmnLrities 
into a focused straftegpc plan ha\^ made touism one 
of oir lead ng economic sectors. 



X 



hi^ rejtum on investment of the 'tDed tax" 
nronies spent over the vears is dearly eM dent l3y new 
job creation, business Start-up and expansion, and 
the infusion of nronies into our cornrnunities. Thisy of 
course^ vubs made possible by A^sion, professional- 
ismandslandardsofexcellenGevqualitiesthatvuill be 
emJated in the 'Business Montana" carrpai^. This 
campai^i, like the newfive-vear tourism and recre- 
ation strate^c plan under deMslopment; also v\ill be 
guided by a dearly defined set of strata^es; goals 
and iDenchmarte. 



%^ 



C«l« 



enhance our existing job pool viiile creating new 
enployment opportunities. This v\ill require not only 
therecriitmentof newbusinessesy butalsotheattrac- 
tion of out-of-state nroney for investrnent in oir exist- 
ing ixisinesses as v\iel I asthe retention and expansion 
of oir current business base The tourism partners 
hawe conrmtbad millions of dollars to expansion 
efforts. This is essential to oir effort; for nothing 
commuricates the iiyyjs r« jp better that Montana is 
good for business than seeing existing businesses 
invest; expand and ^xsw 

Forvuard tHnking v\ill continue to keep our tourism 
industry healthy continue to preserve oir nataral 
v\ionder, beauty and heritage^ and make Morrtanans 
increasingly aware of yDur contribution to the overall 
vuell-beingof our econorrvand oir cormnnities. 

Thank yxi for voir past contrilxitions and for yxr 
conrmtnrienttooir conrnrDnfotLre I am proud to be 
part of yxr team. 




Sincerely 



The objectives of 'Business Montana" are strai^itfor- 
vuard— to firther dversify MorrtanaTs econonv and 




'<ity*tl 




MarkSnTonich 

IDiredor, Montana [department of Commerce 
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r/| ON TANA'S TOURISIVI FUNDING 



MONTfllNVVS SLXXESa=UI- "rCXJRI SM I INDUSTFnr REU I 
ONTIHE BED-Iia»<k This 4/OXaX ON G^^R^■G 
UODGING SUPPORTS MONT/VVVvS PROMGFTION P^ 

DBJBSXf^BiT EFTCRTSy >aisd mso aoNTwoLnEs 

PUrCS TO SI»IE RARKSy HSTORIC STES Pi 

OTHER HVFORTANT PRCX3RAMS. In -mE year 

ZOOZf T1-E BEDXaXVULLBRINGINyeOUrS^^ 

■viLXJor^ YET IT WLL h€LP GEISERATE MORE T. 

^]-n BIUJON IN NOIVRESIDENr SPEISDINGi 



I n 1987, MontanaTs legslatajie reGO^zed the in^ 
tancBoFtDirismtD MotitatiarsfiJbJieec]C)iioiTV Diring 
that sessiorv the le^slalijie created a 4% Lxxl^ng 
Facility Use Tax, GonnDnly refierred to today as the 
'ted tax.'' Ljodgng facilities (such as hobel^ motelsy 
bed & breakfiast im^ guest ranches^ resorts and 
cannp9X)iJxls) collect this taK from guests In tLiri, 
these fiixls are d reded to the Montana Historical 
Sodely the iniA^rsity systenf) the Departnrent of Hsl% 
Wldifie & Rarl^ MontanaTs touism re^ons and 
Convention and \^sitors Bireaus (O^), and the 
Department of GonnmGrce^s Travel Montana pro- 
g-ams. Inportantly noaddtional moneyfor toirism 
funding comes from Montana's general fund. 
FoiilBen ^ars affaer the le^slatare created the bed 
tax, its success is eMdent Today touism is one of 
MontanaTs largest and fastest-^xiiAing industries in 
the stated 



In 1988, the vear the bed tax v\as fird coHected 
$5 nfillionv\as generated. ln20Q2,thatfigLiiev\ill be 
o\/er $11.3 rrillion, representing an increase of more 
than 100%in just over a decada 

Bed tax collections are MontanaTs souxe of ftixf ng 
for all of its toirism marketing efforts; horaiver, the 
bed tax itself sifsports much more ttian nrBrkding 
alona I n fact; about 20%ofttie bed tax aiTentlys^> 
ports touism-related infrastrudbjiearouxl the stated 
This indudes items such as historic preservation 
fiixls for \^rgnia Gt^Ne^ada Gty maintenance of 
state parksy fiixf ng for the Le^sandQark bicenten- 
nial prolan) and historic sigiage^ 



HOW TRAVEL MT FUNDS ARE SPENT 


Publicity (3.7°/^ 

\ 


Visitor 1 nformation 
Centers (2.0°/^ 




1 nformation Services (7.1°/^ 
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General Administration / 
& Industry Services (6.5°/9 ^^ 


\ \\ Consumer M 
^^^ VA (36.6°/^ 


arl<eting\ 


l-ilm industry 
Promotion {4.3% V- 


"""^txT" 


^^1 


G roup Conventions & -^^X 
verseas |V| arlceti ng ( 8 . 6°/^ \ 

v 


/Tourism \ \ 
/D evelopment \ \ 
<' and Superiiostl 
\fl4.1°/^ \ 


,___M Telemarlceting 
2r^ & Fulfillment 
\^^ {9.2% 

^L^Publications 

(7.8°/^ / 



/VccoiviivioPAriONS Tax Revenue FT ^IXK 

Proj ected Lodgi ng Tax R^/enue $11, 370, 611 
H eritage PreserA/^ion Conmrission 



(VirgriaCity) 
Departrr^nt of Re/enue 

(CdleOicn ooBts&nsrrlDLraamart: to gaia^a/ 
ArxJcftaDc pad by ^bateaijJcyGS^ 

AA^Iablefbr Distribution 



($400,000) 

($261,524) 
$ia709.087 



Use of Fumps 

(D^arrrtnsJ ty Mcrtsra L(^^stLt^ 



i Parks- 6.5% 

(Opareticne &Mainbanano^ 

Uriysrsity System- 2.5% 

(TajhsmSiRsrESticn R^5rdi 

Hi^bnical Society- 1% 



$696^091 



$267,727 



$107,091 

Re90ii^CVB5lMari<Eting-22.5% $2,409,545 
Tna^ MortanaPmgpsns- 67.5% $7,228,634 



Tr/A/EL MomtANA 

Projected rT ^UUfc DUpget 

FLnds from Acconrmoddtions Tax $7,228,634 
I ncome from ad sal es^ co-ops^ ^c. $596, 963 
C omnnLnity & I nfraSructire G rants ($230,000) 
LSC Bicentennial Conmrission ($200,000) 

HiSorical Sod^(L&C Bicentennid) ($116,477) 

H istorical Soci^ (scnv^ collection) ($124,484) 
M ontana Trade Program ($200,000) 

Support for Capitol tours and 
Governor^ M ansion restorstion ($75,000) 

Total FiyidsAA^Iable $a879,636 
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BED TAX COLLECTIONS 
(calendar years 1990-2000) 



12 

10 

8 
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Millions 



TOURISM REGIONS 



RUSSELL COUNTRY 

• Great Falls 




MISSOURI RIVER 
COUNTRY 



c 



^\ 



r^ 



YELLOWSTONE 
COUNTRY 



"L, 



CUSTER COUNTRY 

• Billings 





The STWEs -tourism imdustrv is fueled bv^ 

MUCH MORE THAM TrA^L MoiSnTSiNiEvS PROGRAMS^ 
Aj- aCMOBS T1-E SI Alb; RCVrnSERS CX3IMTI IMJM_LV 
VXORK -TOGETHER FOR SLKDCESSf INQJUDING THE 

Tourism A)\4S0RY Counol, SX TOURISM 
REQONS ^MSD TEN FUNDED CDISKasmON ^MSD \^S- 

-TORS BUREAUS (Q^) — fiS VNELL fiS UTER/U:ir 
HUISE»EDS OF TOURISM PROFESBIOINmS IN T1-E 
PUBUC ^VSD PRI\ArE SECTORS. 

The lourism AcMsory Gc3L«icil (TAO v\iB5 creeAad 
ait ttie same time as MontanaTs tsed taoc The Council, 
Gomposed C3f no less ttian X2 Montanans from 
the trawel industiVs privofte sector, has a nLamber 
oF inri3ortant duties. Rrst^ the Goivicil adx^ses ttie 
governor on meUers relaftingto trawel and tourism in 
Montana. Secx^nd, i-t makes reconrmendaftions to 
Trawel Montana. Third, i't oversees dstritiution oF 
ftvids and seAs regulations for all of MontanaTs non- 
proffi-t tOLwism regons and C^/BB. FoLVth, i't deter- 
nines alloiAiable ackininistrafti\^ eocfDenses from bed 
taDcftvidsforthetOLwismregonsandCVBs. /^ndfinal- 
l\( the XOC oversees the Lviiversity systenrYs travel 
research, a|3|3ro\^ngall isrcjects before they beg n. 

MontanaTs six toi»ism regons are privaAev nonprofi-t 
organizations decficaAsd to marlcefting themselA^s to 




^^sitors. Each vear, they SL^Dnri-tmarlceting plans to the 
ToLwism Advisory GoLvici I for approval. Rndoutnrore 
about any of the tOLwism regons on the v\iebc 
Ouster Country • cajstEr.A^SJtlTtCX)!!! 

Gader Cbintry • ciacienA^sitnntCXyn 

GoldV\festGouitry* golchAiBStvisitiTtcom 

r^ssoiri River Cbintry • nissoiririvenA^SJtnntCOni 

Russell Cointiy rugBelLvisitnfta)m 

\yiowu5toneCbiiitry • velloiASlDneL\4sitnrt.oom 



Uke Monlanars tDijism re^oii^ thetm G^^ 
\^sltDrs Buieaus morket themselves to A^sitors^ and 
iTiist also SLiDTiit annual marketing plans 
HgSky big5kvchamber.c3om 

Billings • billincga^visitnrt.C3om 

Bozeman * bozemanofcLA^sitmtconi 



V 




Butte * buttEinfD.orc| ^^^^h^^i^ 

Qieot Falls • yeefellsafcLvlsitTtcpm 

Helena • helenao^visilnriiaxn 

Flathead \y ley • fcfciorg 

r^ssoiJa • iTissoulachanniDenCOnfyofc/ 
V\fe5t\yiov\ctone • wBstvellow^5tDnecwi3LA^sitnnt.coiri 

V\hitEfish * vJTJtEfishdiamberorq 



To find out nfX)re abcxit MontanaTs tDirism or^ 
tion^ inducing a)ntact informetiorv go to Tra^ 
MonlanafeiiTlraiTEtsitBattra^itixildiiastatenntu& 



RESEA.RC: H 



So HAS MOrsimiNWs iiMV^snvEiMr in touril 

PROMGFnON MADE A CM FFEREIMCE? If NUIVBEI 
jyg^E AM/" IIMDIGAnOIN^ THE TOURISM IIMDUSTRY^ H 
A HUGE SUCCESS STORY^ TO TELLi SINCE X99 
MorsTTANAS IMCMNRESIDEINn- \yiSITAnOIM I" 
INCREiESfiED A HEALTHY Zo/i) ^^iSD NOV\/ ATTRA. 

$Xi6d bluoim in inevx/ moiney from OUrSilDE 

OUR STATE EACH VEARi 



To track the grcN^ of MontanaTs touism industry 
and to help the state moke inforriBd morkelirig 
dedsionsy research is an in\aluable tool, find each 
Vear, research continues to illustrate the Aalue of 
touism to the statefs econonry 

fin econonic reMew of the state travel industry 
conducted by the Institute for Tourism and 
Recreation Research (ITRI^ at the Uhiversity of 
Montana illustrated the impact of tourism on the 
staters eciononvin a nurber of statistical categxies. 
In the year 2000, the study fbuxl that the $1.66 
billion spent by nonresident A^sitors supportBd 
32,400 jobs and resiitBd in nDrethan $525 million 
in personal incomsL 

find l€f s be dear: toifismTs eoononic impact stretch- 
es far beyond 'loirismr' businesses. In fad; nonresi- 
dent travelers spend nDre on retail sale^ gasoline 
and oil, and bars and restaurants than they do on 



lodgn^ MontanaTs toirists gD a long M\a^ tDN\ard 
keeping malls^ ^'ocery stores^ sendee stations^ 
restaurants^ lomges and entertainment fadlities 
profitaMeL SotDirismnotonlybringsinnewnDney 
from outside the states it also draJates that nDney 
throu^YXit MontanaTs econonv 

Its also interesting to note viiy people coms to 
Montana OF the 95 nfillion out-of-state travelers vix) 
visitBd in 2000, ll%vuerehereprimarilyfbr business 
reason^ 49% cams for Aacatiorv 22%A^sitBd family 
andftiendsy 9%v»ie tracing throu^ Montana en 
route to another destinatiorv and 9%canfBfbr shop- 
ping con\oitions and other. 

Wiat do people do viien the^re A^siting Montana? 
The six top actiA^ties indude v\jlclifie v\fitchin9 
A^sitingfaniiyfriendSy natu^photo^aphy shopping 
hiking and visiting historic/interpretive sites. The top 
destinations indudeGader and\mo\A6tone National 
Rarksy Utde B^iorn Battlefield, Fort Rede Lake^ 
B^iom Canyon National Recreation A^ea and the 
National BsonRangeL 

Its ot]MOu^ then, that Montana continues to attract 
hi^quality A^sitors viio spend more tima— and 
money- on their Aacation escperience viiile the^re 
hera Axl thafs not only good for the staters tourism 
industry its good for the stete in general. 
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TRAVEL DEPENDENT JOBS 

(Up45%P»or.l991) 
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NONRESIDENT VISITORS 
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The llMSnTUTE FOR ToURIST/l ^^INE> HECREAnON 

Research (itrr) RECEIN^SBEDTflXFtlSniSIGTO 
CXDISEXXT TOURISM RESE/«CH FOR T1-E STATE OF 
MOISmN^ In rc^rt^ this rese/!«ch helps the 

MOISnTSiNW TOURISM IINEXJSTRY MAKE BETTER 
IINFORIVED MARKETING IDEQSIONSi 

Each yaar, Montana's tourism and recreation indus- 
try relies on timely aocurate research informetion 
to help plan its marketing prog-ams. To pro\^de 
some of this dat^ the Tourism M^sory Council 
(TAG), along v\jth ITRR, solicits research ideas from 
the industry policy makers^ and land managers 
around the stateL These ideas are prioritized and 
approved by the TAG. In addition, Trawel Montana's 
pro^-ams occasionally contract outside research 
projects to dGtemine spedfic nrBrkGling needs or 
resiits. Follo\Aing is an ouen^ewoF research prqjeds 
fbrFisc^\^20Q2. 

ConiTinityTourism/tesebbni a ilatxi 

Quality of Life Monitoring 

This is a continuing research project to examine 
tourismTs influence on the quality of life for res- 
idents in the state. This yaar, the project v\iill 
examine VMiitehall, Kalispeli and Malt^/Phillips 
County to measure their potential and desire for 
tourism development 



Monitoring Economic Sodal, 

Environmental Issues in Montana 

The monitDring conpleted eadi year consists of 
three main components: 1) A yearly phone surwey 
(begun in 1991) about resident attitudes tovuard 
tourism. Wien attitudes change^ the tourism indus- 
try can address the issues; 2) The quarterly ne^Aslet- 

ter vfssf on is mailed to the industry and policy mak- 
ers arouxl the states identifyng recent research 
results from ITRR or other national tourism 
research; 3) V\feekly smnmaries of ne^Aspaper arti- 
cles related to tourism and recreation in the state 
are e-mailed to toirismindustrypeoplein Montana 

Pilot Study- Montana Travel Recion \^sitor Study 

The study conducted in the summer of 2001, found 
that marketing information relewantto a re^on vuas 
best obtained by contacting people vuho stop at 
attractions in the re^on. 

Nonresident Travel Study 
TNs 12-morith sludy from Decerrber 2000 throu^ 
November 2001, gathered key staterade non- 
resident A^sitor iiifutindlion. 

Economic Impactof Anerican BovJinqConcress 

The purpose of tNs study is to estimate the eco- 
nonic inpact of A^sitors to Billings and Montana for 
the Anerican BovJing Con^'ess Tournament and 
Convention during 2002. 



' 

d 



^\^or c 



ay/tyOy^ ^r 



LUREI I^IA^RKETING 



IN/IO NTA.NA. 



E\CN THOUGH MoMTi 



-ANA COrmNUES TO 



I L*L I.^^'S ^±. 



VX^ALTH OF LUMEM^pED PGrrEIMn.AI- CX3IMSUIVERS 



our THERE 



. Tra>el MONTiONAfs GONSmvER 



MARKEniMG PROGRAM GEINERATES AAAREISES5 OF 

MOISnTVSVV^ATRA^LDESniSVmOH ^ 

\^iMCES\#MGanoiNERS~io\^si~r Qg Skv Ccxjimtrvi 



Obp^ouslv vxfltti a recxxxl 9.5 nrillion ^^sitor5 in 2000, 
Montana has a naftLral allLwie. VMtli parksy vuildemess 
areasy stosner^ vxildifev tiistoric attractions and nrorev 
tlie falgMut offers v\J'iait mor^e and mor^e vacationet?5 ai^e 
iooi<ing-for: an escape fronntlieir e^ieryday iives^ Still, 
Montana faces some Laiic|ue dial I engesy asv\iell. Even 
tliou^i ttie falg J Lbs lias mariceAed itself eDctBnsiA^I\( 
ttiereTs nrore to l3e done. Ttiaftfs eD<actly vJiere cxjn- 
SLvner marlceAing cxmtes in. IMov\f nrore ttian ewer, 
Montana needs to generate aiAjareness and create a 
L«iic|ue nrindse^ in tlie nrinds oF new cjonsLvners — 
tlierelsy creati ng a desi re to ^^sit:. 

Travel MontanaTs cxxiSLvner marlceting pro^'ann is 
decficafted to g enerating mesusi interest in Montana 
len^ttiening ttie staiy oF ^^sitDrsy and encoLva^ng 
repeat visitation. VMiile Montana cxxitinues to marlcet 
itself to core martcets (fanrilytravelersy for instance), 
the stafe* is continung to dversify its advertising to 
readi emer^ng marlcets and i 



This vBar's efRw Is* indude ad cannpai^rs targeting RV^ 
travelers^ vxiomen, vuesbem historv^culture and out- 
cJoor enthusiasts. The cxxiSLBTier marlceting pro^'ann 
is also de^ieloping other nesust ideas and strate^es to 
help Montana cxxrpete — and succeed. CXm ■ t a i tl y the 
procy-aiiYs goals include cxxitinued increases in non- 
resident eDq3encituresy ^'oiAJth in v\ieh site usagey and 
a tsroadening of Montana's message and appeal. .As 
part of thisy Travel Montana cxxistantly re-e^ialuabes 
the mecfia ^^hicles it tisesy detemining the most 
effectiAAB nrix for its advertising ■T K^*=ssagp«> . For 
instance^ the emergence of the internet has created 
ne»A# opportLvii ties for very successftd online partner- 
ships and pronrKStions. 

Consumer marketing is also continuing to pursue 
cooperati^Ae marlceting opportunities vuith nei^i- 
tx>ri ng states and large national companies^ as v\iell 
as ventures vxith Montana busi nesses. And, Montana 
is eDqaanding its successful datatiase marlceting pro- 
cy-aiix Ojrrently Tra\^ Montana sends out quar- 
terly e-mail ne^Agle tle r s to interested v\ieb users 
hi^ili^nfting ttie current activities and new v\ieb 
offerings for the season. This is one example of 
how Travel Montana is continually looking at new 
vuays to i nte^^ate and enhance tlie v\ieb i n its mar- 
Iceting campai^is. 



MEDIA DOLLARS SPENT 
(FY 2001) 




B7G 



TOTAL INQUIRIES 
(1995 TO 2000) 




1995 1996 1997 1998 1999 2000 



2000 INQUIRIES BY METHOD 

(rounded -to iX F>ERCEIM-r} 



Reader Service 


Phone 




5.3% 


3.1% 


Mail 


E^viail \^ 


^■^^T 


^ .7% 


1.4% ^^^^V 


^ f /X 


L 



I nternet User Session 
89.5% 



AD!\^RnSNG IS THE IIMTI^^ LURE; it EismcES 

POTEIMTIAI- \^SITX3RSf C30IMV^ NO IMG THEM TO CALLy 

VWITE OR GO OMJISE TO HIND OUT MORE ^fiOUT 
McMsmoiMA. It S UP TO Travel MONTiAN^s pubu- 

C^snOIMS AIND FUU=1LJJVEIMr MATERIiSiJS TO HELP 
TURN THAT IIMTEREST I IMTO iOiM ievCTUAL \^ SITi 

^1 the adwertisirig in the v\iDrld mBans tY)thing 
wthoutfbllo\Ai|3L AxIsomeofTra^ MontanaTsmDst 
iiipoilantfbllowy mBchanismB arethe pitiicalioiis 
it produoes. These plisliGalioiis are the iriBterials 
people receive viien they request iiifbmfiBlion from 
the state; as such, they must axitain acxurate 
fadsardtheynrustbeeasytDuse^cfGOii'seL Butmore 
than thai; the piMiGBliotis must act as 'Isales tools'' 
fbrthestafee^ helpingtoGonwincepeoplethat Montana 
shoiJd be their nextAacalion destination. 

In a state as diverse as Montana the list of 
puMicalions shoirid be dverse^ as v\iell. Qrrently 
Trawel Montana produces a WnberGide^ a \tolion 
Gide^ a Travel Planner and calendars of e^^nts each 
\ear. Inaddtiorv the pitiicalions pro-am o\^rsees 
production of nuTErous spedalty glides d reded at 
spedfic interest area^ indudng a gide escplaining 
MontanaTs Indan resen/Etion^ a giide tradng Le^s 
and Qark's journey throu^ the state and a 
poster/brochiiiedesigiedespedallyfbr kids. 



Trawel Montana^s pililicalions department v\iorte 
dosely v\ith other state and federal agendes (such as 
theMonlanaDepartmentoFFisKWIdife&Rarks^the 
Buieau of Land Management and the ULSDA Forest 
Sendee) to create and ifxlate content for all of its 
guides and nrBterials Chambers of commerce 
record touism organizations and Contention & 
\^sitors Bireaus also pro\^cle valuable input and 
assistance in the pitiications process. 

Qrrently Montana produces and dstribubes more 
than 1.5 nil I ion pieces of tra^ I iterative each \ear. 
^Approximately 2,300 businesses receive free listings 
in the piislication^ and nDre than 425 businesses 
take ad\/antage of ad\/ertising opportunities. These 
piislications are dstribubad in drect response to 
advertisinginqiiriesy as v\iell as to leads generated by 
tradE/traK€l sho\AS and international offices. Gides 
are also dstributad at key points throu^iout the 
stat^ induding \^sitor Information Centers^ 
chambers of commerce^ airports and so on. 

The pitiications prog-am is deJGdttil to providng 
affordable advertising vehides for MontanaTs tra^ 
and toirism businesses. To do thi^ the glides are 
alv\ay5 adapting and changng to fit the needs of 
users; arrently major glides are eMiving to create 
nrore i nfornfBti on exchange v\ith the staters v\ieb sites. 



INSTA^NT IN FO Rr/|.A~riO N FOR 



S THE IIMTERINfT fiN I IN/PORT/^INfr RART ~ 

McMNTTAIMAS TXDURISM MARKET! IMG EFFORTS 

CoMsiKR TiHisIiN 1994> Tra^l MONE 

H/«) NO V\£B STE. B^T>^E EIND OF 2000, Tra/el 
MONTANAs VXiEB SITE ( viSITIvrTiCXMVl ) V\/^ 
GEINERAniMG INEiD«LV Xi45 IVILUOIM INQURI 
FOR IISrORMAnOlM /SiMMJALLy^ MORE THAN I 
T1IVES T1HE NUIVBER OF INQUIRIES RECEIVED \Ai 
OTHER r^ETHODSi 



In the span of just five ysars, Travel MontanaTs 
internet presence v»it from generating 0% of 
inqiiries to generating nDre than 80P/oof inqiiries. 
ThaTs not surprising since arrent research sho\AS 
tra^^i infbrmBlionisoneofthetDpthree reasons for 
v\ieb usages Wiile online gxmth is phenomenal, it 
doesnt happen by accident; Montana has been a lead- 
ing state in v\ieb tedmolog^ This indudes desi^iing 
and maintaining a d^ianic web presence that 
indudes i|>t3-date information on nearly 10,000 
toiFism-relalBd sites and euents^ 

The nmnber of user sessions continues tD increasa 
Throu^ Ajgust 2001, our primary site^ visitntcom 

vuBS awera^ng nearly 5,000 user sessions a day each 
session awera^ngower eie^^en nrinubes in ien^. ^ a 
result; v\e cxxitinue to trim our printing and fulfill- 
inentcx)sl5^ 



New sites and feeCu^es cxxitinue to debut online^ 
inducing the Montana fi re inforiTiBtion and Montana 
Incf an Nations sites^ and Qznrt; MontanaTs business 
reo'iitment site^ Major facje-lifts to the Montana Film 
Officer iBusis and Gark and VMnter sites hawe been 
cxxrpletBd. Other site enhancements indudec 
Streaniixi \^deD : Working cx)llaboraftively v\ith the 
Uhiversity of Montana Trawel MontanaTs reMsedLeiAis 
and OarksitBfesluresstreaiTing^^deofixxTithe Ken 
Burns PBS documentary Lei/i^'s and Oark, the 
Journey of the Corps of DiscosAsry, nashTed¥X)loc^ 
AMacronfBcf a Hash sitecalled 'Experience Montana'' 
has been developed, encoLragngA^sitDrstDrGtLiTitD 
Montana afler the fires in the suinmer of 2000. New 
Gontmt: M\k partnered v\ith the Montana histDrical 
Sodelyand nowfeatLreartidesfromMbntaiia: The 

MagazineofV\ibstemHistJOry. Newartides are added 
quarterly In adcftion, v\ie introduced oir Montana 
\Afedci nqPlamer in the spring of 2001. Hostincf Laa 

\ear, v\iorl<ing cooperatively v\ith Montana O^ v\e 
added sites for the Helena O^ G^at Falls GA and 
V\fest\yioi\fitDneOA t3 oirnEbAork. 

In the next vear, improwements mM continua V\ith 
ou" primary database con\^rsi on to Orade complete^ 
our nedct project wll be to revamp our call center soft- 
v«ie so v\e can add featires such as online couisel- 
ing and more fUfillment options. 
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USER SESSIONS 
(1997-2001) 



1,800,000 




Hits 



LENGTH OF USER SESSION 
(1997-2001) 
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CtRTOIIM^^ THE IIMTERINET IS f*A HVPORTlDiMr 
CXDMPOINEINrr OF MoiMn^lSWS MARKETING EFFORTSi 
Bur THE IIMTERINET IS JUST OINE TOOlJ THE MORE 
TRAIDITIONAL TOOUS SUCH fi& TELEPHOINE ^^INE> 
MAIL ^^IND VsiTOR iNFORMAnOlM CeIMTERS CXDINT 
TIIMUE TO BRING IN HUIMDREI>S OF TI-IOUSAIM>S 
OF INQUIRIES E^VCH YEAR^ AND REMAIN VITAL 
TO SUC3CES5a 

Ower ttie past se^^eral vearsy TraK^el Montana and its 
vendors liawe bul-t one oFtlie nrost advanced inctury 
and ftrifi II ment systems in ttietOLvismindustrve Basic 
ftdfillnfient meAliodSy in use bv rnost trawel entities^ 
sinr|3ly capbLw^e tlie names and adck^esses oF people 
vuiio call in, tlien send a pad«e£ oF informeftion. 
lykjiilanaTs call center^ on ttie ottier hand, is able to 
take ttie process considerably ftv-tlier. VMien a poten- 
tial visitor d^s ttie X-aOO-VISiT-|vrr phone nLsniier, 
he or she is conriected vuith a trawel coiaiselor in the 
call ce n ter- Thetrawel coLviselor autonriBfticallycreeiBS 
a new database record for the call as i-t comes in, 
notes ttie soLwxie oFttie call (print act, TV ad, artidev 
eAcI for tradongpLw-posesy and asks ttie caller alxxjt 
interest areas. As ttie caller notes particLriar interests 
(golfing skiing nroiaitain isikingj) or requests infor- 
msftion on a spedfic area (Oader National Rark, 
Biliingsy Fort Rede Lake), ttietrawel coLoiselor is aisle 
to piJI informotion fixxn ttie datalsase instantly and 
stiare i-t vuith ttie caller. Ttiis can indude e^^eryttiing 



from general descriptions to detailed crknving drec- 
tions. After cafJtJLwing pertinent inforination al30utttie 
caller, ttietrawel coLwiselor is able to print out a cus- 
tonrized letter to ttie prospect and assenrtile a padcet 
oF informstion to be sent. Addtionally ttie call 
isecomes part oF ttie inc|ury dataliasev corrfilelB v\ith 
key geo^^apiiic^ den-pcyapiii c and interest informa- 
tion. Ttiat informetion can ttien ise used for addtion- 
al dc*abEBenrBrketing effro i li» inttiefutL»ie. Inttiepast 
Vear alonev ttie call cjen tt j i added nriDre ttian 23X,000 
names to its in^Jrydataisase. 



MontanaTs \4sitor Information Centers (N^Gs) offer 
inqury ftdfillment l3y v^t anottier mettiod: face-to- 
face contact. Ttiese N^sitor Information Centers are 
iatgrfTfc s d ijypeoplevutio can ansiAierciuestions and offer 
pul3lications and ottier materials to visitors. 
MontanaTs ei^it VICs are at key ^ irreisis points cKJoeat* 
ttiestatev indudnginterstatesand main lii^ivuaivs. In 
ttie past v^ar, ttie VICs hawe lielped nrore ttian 
125,000 visitors in Montana. Ctrrently iatgrfTed N^Cs 
are located in Broadusy Ctdisertson, IDillon, Hardn, 
Shelby St. Re^Sy V\fest\^loiAfitoneand VMfciaux. 



.^ 




iZyOyC^^ (^^ 



7^a.r/i 



, G 



R.O U PS 



, ISblNRESIDEIMr\^9T0RSTO MoNnoiM^^^EN-rju 

mviUESMSMZ/OTOIMNG FROM INEICa-BORIIMG ST/ST^Sm 
ThEY ODiM ALSO BE BEyviUES ^VND C3^0IJPS FROM 
ACROSS THE VUDRLDi ThAINKS TO THE POPULARI 
TY OF THE O-D lAfesT /ABROAD, AS VX^LL AS 

SUC3CES5FUI- McMsnT^iNiArTVEIVED HLM5 SUCH fiS 
Tt^ Horse ]/\Usperer fiM> A R^JER RUNS 

T^^^ouchIt, lAjt^fim\saoiNasrBmyfuu. 
^^gTORS moM key iNiERisHnasw. r™ 

SUCH fiS Europe ^^ind J^a. The ' 

MflRKEr VDU KEEP HEiE^RIIMG ABOUT IN INEV\6 
REPORTS ISNT JUST IDEXELOPI INK% FOR MONHON/X 

TOURISM. I VS filFEfiDY h€RE. 



The OAAerseas marketing department at TraxAel 
Montana malces SLB^e Montana is ait cie n LEir iaUitfa on 
tlie ^otsal stages A^j^GSsiy^s marketing targets 
tiie international travel trader empKiasizing tlie 
Lkiited Kingdorrv Germany FrariGev Bel^Lsirv ttie 
IMeAtierlanciSy Italy Japan and laivuan. Trawel Montana 
vuorks vuitii key tour operaiorsy vutiolesalersy trawel 
agencies and iTiecBatD t=T^gJ3lish neiA/tra\^3l itineraries 
for 9XM.q3S and RIsCForei^i Independent Travelers), 
vuliile ait ttie Sca iKj time helping Montana businesses 
market them5el^^s ox^rseas^ 

I n VXfester n ELwiopean marketSy Travel Montana vxjorks 
dosely v\ith Rod<y MoLwitain International (R|V|) to 
readi its key markeftSy vuhidi indude the Uhited 
Kingdorrv €3ermany Franc3ev Italy Bel^Lsn and the 



IMetiier lands. In the Radfic Rirrv iaUdie oF Montana 
trade office representafti^^s in KLanamoto, Japan and 
laipei, laivuan marked MontanaTs travel -related prod- 
ucts and services to ttieir respective coiaiAries^ 

Overseas marketing efTo i l*» are shoiAing «ginnp«y> on 
a number of fronts. Trax^el Montana regularly 
organizes and hostsfarriliarization ( "f^m i O toia^sfor 
i tiler national nnecfia and tradev v\ith participants from 
tiie UK, Germany the IMeti^ierlandSy Bel^Lsrv Francev 
laivuan and Italy Montana also attends key trade 
shovNiS to promcste ttie iatdile to overseas tour 
operators. O^rrently trade shovus indude BIT in 
r^lan, Italv; ITB in Berlin, Germany; V\te-ld Travel 
|Vlarke£ in London; and ttie Tl A Roia/ MMyusi in IDallas. 
These trade stiovus resLdt in nLanerous leads for 
Montan^ v\Jiich are p frwRrI on to over 220 Montana 
SL^spliersy C^^l5 and travel re^ons. 

Goals for ttie coming yaar indude additional 
international fam toLw^Sy vJiich resist in favorable 
mBda coverage and increased broctiLwie escposLw^e in 
markers. The pro^^am is also increasing 
»oF its international efTo i l*> aii-oiig Montana 
toiwism- related businessesy ttiis v^ar, ttie office pre- 
sented a serrinar ait ttie Governor's Conference on 
"loLwisrrv and isplarminganaddtional serrinar ait ttie 
nesct confierenceL 




MEETING/CONVENTION LEADS 

(1998-2001) 



1445 



1061 



1204 





1998 
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2000 



2001 
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and v^d t^intlTecfeiry'CH 




McXSmON^ CERTAIISLY ^V^pE/^LS TO B^VIUES IN 



SEARCH OF \AGAnON ADV^IMTIJRE, 
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VMHAT 



^^BOUr CROUPS THAT /^REN T FAMIUES^ 
CX3INMEIM1TOIM5 OF XO;lXK); FOR IIMST/^IMCE? 
MoiMnOIMA. IS THE PERFECT IDESniMAnON FOR 
THEM; TOCX The SIAlb SLKXESSFULLV MARKETS 
ITSELF TO CROUP TOUR OPERAIORSf I& V\ELL tS 

ivEEnNG^MSD GO^^£^moN pumsisers. Wtih ^ 

^nJNEDlAIMCE OF RMdUTIES^ ATTFACTIONS ASD 

NOnjRAL BEAUTY, MoisimiNW is HOsniviG groups 

OF EN^RV^ SIZE FROM EN^RYVJHERE. . 

MontanaTs gx)i|} trawel prog-am does exactly viiat 
the name inrplies: markets the statefs attradiorB as 
destinations for gx)i|} toir operators throu^iout 
tlie UhitBd States and Canada The pro-am suggests 
adiA^ties ran^ngfix)msi^ilseeingtD iiA^r raftingto 
siding and generates travel ideas for all seasons. 

To do tNsy the prog-am a)nducts fam toirs for 
gioif} toir operators^ gving them a dnxe to see 
MontanaTs attractions first-hancL Direct nrsil offers 
arrent toir planning material to a targeted list oF 
operators^ helping establish and maintain rapport 
Trade e^^ntSy as v\iell as nfBitership in key industry 
assodations such as the National Toir Assodation 
and the American Bus Assodatiorv help Montana 
stayinregiiar contact v\ithgioi43trawel planners 



This vear, the gx)i4) toir prog-am attaended tiAO 
gxxjp tour conventions to promote Montana as a 
destination; at the NTA convention, representatives 
organized and presented a 'tlontana ISi^'dmer 
attended by 100 toir operators Toir operators can 
access the G^ioif} Toir Flaming Gude online at 

HDHtdHagX)H3SC0m fbr more inforniBtion on pixxl- 
ucts atxJ activities. 

Montana's meeting and convention pro-am 
works dosely v\ith the slcte te OJBs, the Montana 
Innkeepers ^tesodation and cxxivention properties 
tDiTiBrkeltiie^lcdUsasadeblinaticxifor moGlingsand 
^xxjps oF any sizeL 

The pro^anYs acK^rtising campai^i uses print and 
internet banner ads to promote tiie sIcte Ts maet- 
ing^cionwention fadlities and capabilities. The v\ieb 

sitEv iTTMiic » ktiMjdinc&cx)nr^ offei3infornrEtionfix)m 
MontanaTs printed Meeting Planner's Guda Plu^ 
trade shov\s such as ^Vfordable Meetings and the 
Incentive Tra^d & Meeting B^utives show bring 
Montana face-to-face v\ith planners 

In the coming v^ar, Montana v\ill continue to 
position itself to nreeting and con\/ention planner^ 
share leads and prospects v\jth G^ and properties 
attend trade shoiAS and conduct gxxf) 1am toirs 
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MoiNTTiANAs txdurism imuivbers ha/e be 

STH/^DILy^ RISilMG OWER "mE ROCT" IDOZEN VEARS. 

=f MoiMEOIMA. INEEIDS 
-RD M/M<E SURE IT MAS THE »VC]UTIES AND THE 
KNOVM-EIDGE B/!^E TO CSVE VISITORS A POSITIVE 
EXPERIENCE VMHEN THEY RE HEREi ThAT S THE 

PURPOSE OF MoiNin^s Tourism [^velxdpiveimt 

ASD CDUCAnOlM R^OGRAMi 



fit its most basic le^, the progrdm is all about 
(xx)peralion. Hrst and foremost; its decfcated to 
helping trawel-related state agendesy federal agen- 
des and private businesses v\ork togettier. These 
involve spedfic projects such as connuiity-based 
tourism deMslopment; state^de infrastructure 
innpro\oirents^ touism de^opnrcnt assistance for 
Montana^s Indan people^ aitural tourism partner- 
ships and product^ toifism and recreoljon polides 
and customer sen^ce/toirism education training. 
This is reallyjustthetip of viiatthis prog-am does 
for Montana^s toirism industry 

lnpartnershipv\iththelvissoiJaQJtLral GouxJI and 
the Billings-based V\festern Heritage Center, the 
Touism De^opment Progrsm is assisting in de^- 
oping cultural corridor routes in the lov»- 
\yio\A6tone River VHley the Btterroot VHley and 
other areas of Montana These partners and others 
are joining to host a national Share Your Heritage 
Pilot Riqject VUbrkshop in Montana during March 



20Q2. The v\iorl<shopfeBtLres national presentersand 
real life projects for Montanans to edcplora 

The Montana Tribal Toirism Aliance^ an organiza- 
tion representing touisn^ econonic de^opmsnt 
and aJtiral interests from MontanaTs se^^n resena- 
tjon^ v\iorked v\jth Trajsi Montana to prepare the 
ifxIatBd Montana Indan Resen/etion brochireL This 
effort also resiited in a Montana Indan GoiJitryv\ieb 
sites indarmation&A^sitnftconri 

The program cxxilinues Id partidpete in MontanaTs 
preparation for the ifxxxTing national Le^s&Gark 
BiGentennial observance throu^ the Montana 
Toirism & Recreation Initiative (IN^TRI), the Montana 
LeiAis & Gark Huetteitiial Cbmnission and other 
partners. I n February 2001, these partners joi ned v\ith 
the Montana Sbcxk^x^iwNiers^tesodation to host a series 
of Farm St Randi Recreation Business Wxicshops 
along MontanaTs Lewis & Gark Trail. In 2002, MTRI 
v\ill inplement its Leu\is St Gark Interpretive Sgrt 
Sb'dAeyy throu^ sibling projects in the Blackfoot 
River cxxridor Ixt^Aieen |N/issoiJa and the Lincx^ln area 
and in VMbaux, MontanaTs eaEtem gateiAay 

Major projects in 2002 indude the deMslopment oF 
thenewfive-vear sirategc plan for MontanaTs toirism 
and recreation industrv( the 2002 Montana 
Governor's Gbnference on Toirism and Recreation 
and the de^oprnent of an improved slate-SLfsportBd 
N^sitor Information Center pro-am 
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INFRASTRUCTURE INVESTMENT 

(FY 1996-2000) 



B Total Bed Tax Money 

I I Total Money spent on infrastructure 



12,000,000 
10,000,000 
8,000,000 
6,000,000 
4,000,000 
2,000,000 




10.49 
9.35 9.54 2£ ■ 

mil 

1996 1997 1998 1999 2000 



CXAP COMMUNITIES 



pRussell: 

Choteau 
Fort Bel knap 
Havre 
Lew I stow n 
Pondera County 
White Sulphur Springs 



Glacier: 

• Cut Bank 

• Glacier Co./ 
Blackfeet Nation' 

• Hamilton 

• Kali spell 

• Libby 

GoldAAiteb 

• Anaconda 

• Deer Lodge 

• Dillon 
•Whitehall 




Missouri River: 

• Fort Peck Res. 

• Glasgow 
•Malt^PhillipsCo. 



Yellowstone: * t^fV^^U 
•Livingston '^'lesCity 



• Red Lodge 
•Three Forks 



North. Cheyenne Res. 



Am llvPORnMNrr ^^SPECT of the Tourism 
^^VEijOPMEisrr ^MND CDUCAnoN Program 

IIMVACXAyES MoiMT/^MMAS CXDIV|VIUMTI ESi TrA/EL 

MONTiNSW BEUB^ IN RNTTISERING WTH T>E 
RESOURCES OF MoiNimmS TOVUSE tNi QTIESy 

HELPING THEM IDEX^UOP THE RESOURCES THEY 
INEED TO BEINERT FROM TOURISMi THE 

CoiviviuiMTY Tourism nsEssr/Eisir R^OGRAM 

(also kimovun as CTAP), t>ie Tourism 

I INFRASTRUCTURE IrA^STIVENT R^OGR/^ (Tl I P) 
AIND buPERHOSr TRAIIMIMG ARE THREE \ERY 
IMPORTANT TOOLS INTHISAREAi 

The Gormruiity ~Toi»-ism Assessment V*ro^srr\ is an 
ei^Tt-nKj M iUi '^self help" process csffered to tlireecxxTv 
m-wiities each ^ear. I n each oF the selected Gomin.wii- 
tiesy the pro^^ann helps analvze Icxal resident atti- 
tudes about (and interest in| toLv-isrrv measLB-^e 
tOLwism potential, identifygaps in A^sitor services and 
suggest propects or actions ttiait can stren^ttien ttie 
roleoFtDurisminttie local ecxxiorr^ AttheendoFthe 
process^ cormrunities can use $1jO,000 in bed tax 
cpc M it^ to de^ielop priority infrastructLre projects^ 
Since its creation in 1991, CTAP has assisted 27 
Montana corrvruiities. 



conrrrLviity or nonprofi-t organizations' efTcw t«» to 
de^ielop or renowate MontanaTs tOLwism attractions. 
Since 1995, TIIP c y c a it«» hawe pro\^ded nrore ttian 
$1.51 nrillion in funds for 31 projects in 26 
conmrLviities across ttie ! 




Traxiel Montana's Superhost pro^-ann offers 
affordable customer service training to front-line 
errployees i n busi nesses and organizations across the 
state. In other v\iordSy this pro^^am vxjorlcs vuith the 
people vJ-io vNJork: nrost closely vuith olv A^sitors. The 
pro^^am is olTe ted throu^ a training contract vuith 
Hathead V^ ley GonmrLaiity College in Kalispell. 

SLriajeds cowered in SLqDer host training include basic 
information about ttie inrfDortance oF tOLrism to 
MontanaTs econorr^ local and statevuide tOLrism 
information and ser\^ce resoiwxesy and Leuuis and 
Oark: in Montana lOl. 

Another important educational resource for 
MontanaTs cormrunities is ttie annual Governor's 
Conference on Tourism. This confer en ce offers 
p rofessional speakers and presentations covering 
SLrfqjects as dverse as toLrism trendsy marketing 
le^slative issues and nrore. 



Tlie tourism Infrastructure Investment tVocyain 

mriBcSate bed tax inx^stment in 
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The old axiom is true: -mE 

MARKETIIMG IS "mE FREE KIINDi IHAINKS TO THE 



EFFORTS OF 



TR/VEL MoisnxuM/v 



-AIMA.S PUBUOTY 



PROCSRAM; THE S l /Mlz CURREIMTLy^ GEINERATES 
PUBUOTY /^IND C3DPWER/MGE (iN PRIIMT, BROADCAST 

filO ELfCTROISIC IVEDIA OUTIETS) that's 
T>€ EQUM^NT OF fiBOUT $8.7 ivilxjon in 



/IDPWERTISIIMG SRMCE. 



nislidty is one oF the most believable and effective 
types of exposure a tra^ destination can 9^ 
Gowerage in key tra^ and ne^AS mad a can resiit in 
stories and prog-ams that generate interest in 
Montana Tra^ MontanaTs piislicity pro-am v\iorl<s 
v\ith various macf a outiets to help spread the v\ord 
about the latest and greatest reasons for A^siting 

Throu^ ttie use of organized piislicity canpaicyi^ 
media fiamiliarization ('fanf) trips^ publicity 
assistance and ottier sen^ces^ Montana is able to 
yNork wth huxftieds of macf a representatives eadi 
year. The piiil idty department is constanUy searcfii ng 
for cooperative macfa promotions to "pod'' the 
resoiJX]esofthestatE^ itstrav/el re^onsandOAISiThe 
depailiiBTt also offers A^deo productions and a 
footage library N^i^ng MontanaTs statE^de trav- 
el opportLiiitJes. These videos are prodded free to 
maeiaintsrestad in airing the proyams or usingpor- 
tjons to produce proyanrSi 



Eadi year, the ptisUdtypro^-am organizes or assists 
v\ith fam toirs in all six tourism regons; dozens 
of joifnalists partidpate in these re^onal fanrSi In 
addition, the department finandally assists key 
broadcast producers and trawel v\ritersv\ithassi9ied 
stories about Montana This finandal assistance 
helps make sire potential stories and prog-ams 
about Montana are produced. The prog-am also pro- 
duces \ideo ne^AS releases that are aired on statE^ 
regonal and national neu\s stations 

Onthe print side^ the pitiidty prog-am produces tAO 

piiiications UMold story Leads^ aquarberiyneuuslel:- 
ter sent to ower 850 trawel vMiters that hi^i^Hs a 
toirism adradioiVe^ient in each of the six toirism 

regonsy and Trayd Montana Update^ viiich offers 
neiAS and infbriTEtion about the statefstoiji smindus- 
try and is d stributed to Montana touism sifsplier^ 
legslators and out-of-state entities^ Begrming in 

2001^ the I4xlate hecE^riB aueilstiG eledroric^ly 

I n the cxxringvear, the publicity pro-am v\i 1 1 include 
a fiJI-tinre photo^apher. The photo^apher v\ill be 
responsible for creating a photo CD, ixilding our 
stock photo library and enhancing oir electronic 
capabilities (i-e^ scanning and dstributing slides via 
Gomputer.) The pro-am v\i 1 1 also produce an in-Stete 
macia campai^ that educates Monlanans on the 
innporlanGe of tourism to oir slaters econonv 
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COMPLETED FILM OFFICE PROJECTS 
(2CXX)) 



I ndustri al/ Educati on 
3% 



Stills 

23% 



Videos 

3% 



Documentaries 
10% 




Features 
3%o 

Short Films 
2%o 



Commercials 
28%) 



Television 
28%) 



^^i^.^'Si 




MOIMmiNW IS A M/¥GiCOL LXXAHON FOR ^^LL THE 
PEOPLE \AIHO U\^ HERE. More ^^ind more, iTSi^v 

M/MGICAL LOCAnON FOR THE MOTION PICTURE 
IINEXJSTRV) ^ V\ELL \A^R THE RC^T SEX^RAL 

vE/«s^ MONTiNSW H/S SEI^D ^ T>E SETTING 
FOR M/MSI/ POPULMl FEATURE HmS S^ 
Horse Vw-MSPERERm A- tihe saive tiive, TTE 
STATE F1/S F«5TED F^RODIXIIONS FOR TELEN^SOS^ 

IIMDEPEINDEIMT HLMS^ GOMVERQALSy DOGUIVEN- 

xoRiEs^ MUSC \^DE06^ AISD STILL I^hlGFTlOGRAI^hlY. 

The Montana Filiri Office v\iorte tirelessly to make 
SLvie professionals in film production know about 
vuliat Montana lias to offer: talented production crews 
and serwicesy as vuell as unmebched Icxstions. To do 
ttiis^ ttie film office takes adxantage of a mnnber of 
tools. RrSt; targeted advertising campaigris ap p ear in 
trade m^azines such % Daily \/bri€iyi Hollywood 

Reporter, fiPO Locations^ Produdion Upddte On 
Lxxation, Bad<stageSHOCJr, and cteativity. To com- 

pl enrent these adsy calendars feetajring Montana loca- 
tions are sent to selected producersy drectorsy studo 
executives and location managers. Regular atten- 
dariGe st trade shows and film fe^vals (such as 
Sundance Film Festival and ^^FQ Locations Gobal 
Expo) makes SLv^e Montana is visible within the pro- 
duction commLrity and keeps film office personnel 
up-to-date on the Idt e sL liappenings in the film and 
teleMsion industries. 



The film office also produces materials that lielp film 
professionals find and use the resources available to 
them in the stdte . The Montana Rxxkiction Qide is a 
170-page binder dstributed to key dedsion makers 
inthe production industry The filmoffice web sitEv afc 
ii m itd i Bfiimconri ofiiorsfiJI iiirutiiidlion dbOUtfillTI- 
ing in the state It also Gontains hundreds of 
photos of pobential film locations atioind the state 
Those online photos are an intB^al oomponGnt of 
MontanaTs large collection of photo and infbrmBtion 
files a^laUeto send on a monrent^s notice 

The film officers goals for the coning vear indude^ 
first and foremost; increasingthe mnnber of fealLre 
films shot in Montana— v\ith a focus on independent 
films. The office v\ill also continue to target the com- 
maxjal production industry and increase efforts to 
attract international production to Montana 
Increasing ou" drect nrsil campaign is one tool to 
accomplish tfiese goals The film office is also 
expand ng its use of the i ntemet as a nfBrkeli ng tool . 
I nfBges are CLfrentlye-nroiled to seleded production 
companies and personnel; initial plans for a fiJI dg- 
ital photo^aphyandscoutingsv5temv\ill d-ametical- 
lyincrease online capadty Eventually thefilmoffice 
v\j|| hawefull in-housedgtal production— indud- 
ing shooting panning ardilA^ng printing and elec- 
tronic dstribution. 



IN/IO N TANA'S ONLINE RESOURCES 



i^^R Tl-E HOST SENCRAL YEARS^ flS TIHE REM3H AIVD I ^/■aOF^iM^JCE 
OF T>E IIMTERINET HAS <3VX\N, SO WkJE T>E ORH^NEB OF 
MoNTiMVVVS TOURISM IISDUSTFTVi CoLLECTED HERE /«E SOIVE OF 
TVE V\£B SITES MAIIMTiMISED BV TrA/EL MONHflN^ MoNTAISV^S 

TOURISM REQOryS /VSD O^ /^JONG VUTH STES OF WNf 

TOURISM RDRT^RSt To RISD more IISTDERriH IISFORMAnON ON 

lAanm^s TOURISM iMXJsrFTf, SnWT VUTH T>ESE STES 



V\4b Sths ^talSltoiNED EYTrA^L MoNram 

A^sitnntcxMTi - Trawel Monlaiiars rrainv\ieb site v\ith visitor 
iiif u iiidiionand\acafionpianningas5isfano& 

lewisanddarlcsbteLnntus - Mont^iarsLeiAis^icia^ksitEv 

demoted to tKe Corps of EDiscxsiwetVs joLM-tiey across OLM- stste. 

V\irternntCX)ni - MomanarsvNlntEr sltEv GOiueringttiepLM^SLitoF 
fLMidLvingoLV snonAy season. 

nmnbnakid&oom - Skiedficallydesi^ied for kids^ 
inducing games and other fiii 

ikkjiilckam&ding&CX)ni - The Montana meeting piamer's sitev 
offering infbrnrEftion atxxit nreeting or cxxiwention sen^oes 
andiocations. 

UmildHafilnrLCPni - TTieoffici^ slteoFttieMont^iaFilmOffiGev 
vNith location plxatps and infomnetion about fi Inning. 

tra^dllPllUiadateLnrtUS - Trawel Mont»iarsintr»iet:sitEv 
olTeti ng i.q>-tD-datB i nforniBtion about ttie stateTs toivism i ndustry 

iixiannation&A^sitnrt(i)ni -TWssitBiscte^ot^ 

Incian Nations^ 

I kkJlJcgBgX)l43&(X)ni -TTTe Montana G^oi^Toi^ PI anrring 
Guides offiering information onyrtDiL^toiLW services. 

biznntCXXIl- Montanars business reo-utmentsiteL 



MonhMN^VTr/A^L Regi 



QMS 



• CUSter.A^sitnntcom - Gusber Country 

• dader.A^sitntciom - Qacier GDuntry 

• gpldwestvisitntCPm - GoldVVfetCbuntry 

• missoiririver.visitnftcpm - Missouri Ri\£r GDurtry 

• russeil-visitnnt.com - Russell QDuntry 

• vello\AstonaA^sitn[ta)m - YellovvBtoneGDuntry 

Moisrras^Q/Bs 

• l3iaskvciTani3ei.CX)ni - BigSky 

• billincgcwbLvisitrriLcom - Billing 

• bOZ€iTBnQfcLA^SitrriL(X)ni - BozEman 

• butteinfo^org - Butte 

• fcwbLorq - RatheadN^ley 

• creatfallscwbLvisitrriLcom - &GBt Falls 

• hdenacvbivisitntcom - Helena 

• nnissotJad'Bnnber.conycwiy - Missoula 

• vuestvellovuShDnecvbLvisitnnt.com - V\i^Yello\A5bDne 

• viTitEfishdiannber.orq - VUiitefish 

Other Useful S 



flf&gON/^dC/ - Qacier l\aiond P^k 

np&goi^l/ - Yello\AdDne INHional Park 

lev\is-dark.orq - asco\>eringljaA/isandaark 

fvMDLStatemtus - Montana Department of Rsh, WIdlife & Parks 

nftblnrigDV - Bureau of Land Managsn^nt 

gaologycr.usffigDiifstates/i^irhtrri - Montana gaologcal sur\£y 

cisGGverinciiMj t iLj n a-com - Montana online 

nDntanaleAisanddark.org^ - Montana [bnisSl Qark 
Bicentennial GDmrission 

forestryunrt.edu/itrr/ - Institute for Tourism and Recreetion Research 
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film location. 






By^ m^xinnizing the corrbinoci -talents and abilities oF its staff. 



from tt"ie G 






promotie a qualitiv esxperi 



V co 



